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ESXENCE – THE ART PERFUMERY EVENT 
 

The most important international event for artistic perfumery closed on Saturday 
 with an attendance of over 12.000 people 

 
Milan, 14 March 2024 - The 14th edition of Esxence - The Art Perfumery Event, the world's leading event for 
artistic perfumery, closed on Saturday, confirming Milan as the capital of research perfumery and forge of 
new trends in the sector, in the name of the most authentic and sophisticated olfactory culture. 
 
This edition was a great success: more than 12.000 people from all over the world, great attendance of 
visitors, the community of operators and fragrance lovers, with a selected parterre of 360 brands (121 of 
which Italian) from 30 different countries and a rich calendar of events, round tables and talks also open 
to the public. 
 
Opened in the presence of Alessia Cappello, Councillor for Labour and Economic Development of the 
Municipality of Milan, and supported by Barbara Mazzali, Councillor for Tourism, Fashion and Territorial 
Marketing of the Lombardy Region and Francesca Caruso, Councillor for Culture of the Lombardy Region, 
the event took place from 6 to 9 March and presented the best of the sector's excellence to buyers, retailers, 
distributors, professionals and enthusiasts who gather in Milan every year to discover the novelties in 
designer perfumery and to get to know the best-known brands and the emerging ones. 
 
Edition after edition, Esxence confirmed itself as the event where not only Italian and international brands 
gather, but where new trends in artistic perfumery are discovered. Starting with the olfactory notes, it was 
the triumph of the cherry, declined in person and room fragrances; notes borrowed from the plant world are 
also popular, to symbolize the desire to return to the origins, in every sense. Fragrances recalling space, the 
sky, brightness, symbolizing the desire to reach for the stars, have been presented. Speaking of light, the best 
is still the one evoked by the smile, a sign of a rediscovered good mood after dark and uncertain years: the 
new fragrances do not aim to seduce (as they did a few decades ago), but to create and communicate a state 
of inner well-being and psychophysical balance. It seems clearer than ever that body and mind are one, and 
that even with a scent it is possible to reach the soul. 
 
There was a huge turnout on Saturday when the event opened to the public, a sign of the growing interest 
that the sector is arousing, especially among younger people, who are very well-informed about novelties 
and new trends. 
 
There was also great attendance at the fourth edition of Experience Lab, the appointment dedicated to 
beauty research and excellence hosted by Allianz MiCo, a parterre of the most innovative brands on the 
Italian and international scene. 
 
THE NUMBERS OF THIS ESXENCE EDITION 
 
- Over 12.000 participants among operators, buyers, beauty and fragrance lovers 
- 360 brands, divided into 100 Main Brands and 260 Spotlight Brands 
- 30 countries of origin of the brands (including some new entries: Australia, Korea, Holland, Estonia) 
- 14.000 square meters of exhibition space 
- 70% foreign exhibitors out of total exhibitors 
- 64% operators out of total visitors 
- 39 foreign operators from 15 countries (Saudi Arabia, Brazil, Korea, United Arab Emirates, Ethiopia, France, 
India, Japan, Kenya, Morocco, Mexico, Nigeria, North Macedonia, Qatar, USA) thanks to the support of ITA - 
Italian Trade Agency, Ministry of Foreign Affairs and International Cooperation  
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- 32 conferences and meetings proposed by the Esxence events calendar, open to the public of enthusiasts 
and insiders, with the participation of some of the world's most authoritative protagonists of the sector.  
 
"Every year, thanks to careful research and selection work, we offer our visitors only the excellence of artistic 
perfumery production," says Maurizio Cavezzali, co-founder of Esxence and CEO of Equipe Exibit. "Esxence 
is the most important event worldwide where the key players in the sector meet, the most promising brands 
make their debut and new trends are decided. Edition after edition we aim to renew ourselves 
by analyzing future trends. Milan, which in recent years has become the reference capital of research 
perfumery at a global level, remains for us the focus of the event and we are happy to be able to support the 
national cosmetics and perfume supply chain as demonstrated by our partnership with Cosmoprof and our 
collaboration with Milano Beauty Week". 
 
"We have become a unique international point of reference and have given a precise identity to a sector that 
has contributed to the evolution of quality perfumery consumption," says Silvio Levi, co-founder of Esxence 
and founder of the Essencional, which supervised and coordinated, together with Equipe Exibit, panels and 
lectures. "I am very pleased that this 14th edition of Esxence has confirmed the extreme vitality of the sector 
at international level. I was particularly pleased that there was a clear recognition of our role as important 
players in the beauty supply chain. Furthermore, our workshops were very well attended and addressed 
topics of extreme relevance for the development of the sector, not only from a business point of view but 
also in terms of knowledge, creativity and a better understanding of the value of olfactory communication". 
 
Esxence is a place of excellence, exchange of ideas and meetings, but it is also a space for business. On a 
global level, the incidence of Artistic Perfumery in the global beauty market is close to 2%, but its incidence 
in the alcoholic perfumery market is steadily increasing, touching points that average around 10% in many 
countries. In our market, which certainly has the longest specific activity in the sector, it has reached 
important levels. In Italy, in fact, in 2023 the turnover volume of the designer perfumery is estimated at 
over 310 million euros, corresponding to 2.7% of the Italian beauty business on the domestic market, over 
14% of the turnover of the perfumery channel and just over 30% of fragrance sales. 
 
Also for this edition, CFF Creative Flavours & Fragrances participated with its own experiential workshop 
called Le Jardin Secret, to explore olfactory accords and unique raw materials. 
 
The fourteenth edition of Esxence boasts partners of excellence such as: Osmothèque, the unique and 
exclusive International Conservatory of Perfumes; Mouillettes & Co., an Italian reality that develops training 
and consultancy paths related to olfaction; Accademia del Profumo, which realized the exhibition IL 
PROFUMO DEL CINEMA @ ESXENCE 2024, in which the similarity between perfume and cinema was 
represented; Milano Beauty Week, the week dedicated to the culture of beauty and well-being scheduled 
from 25 to 29 September 2024.  
 
Special thanks go to: ITA - Italian Trade Agency, Ministry of Foreign Affairs and International Cooperation for the 
support in the internationalisation process of Esxence and to Business France, the French National Agency at 
the service of the internationalisation of the French economy, which has been alongside the event for years. 
 
With the patronage of: Region of Lombardy, Municipality of Milan 
With the support of: Ministry of Foreign Affairs and International Cooperation, ITA - Italian Trade Agency  
Sponsors: CFF Creative Flavours & Fragrances, Les Parfumables  
Partner: Business France 
 

Strategic Partner: Essencional 
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The Essencional Study Centre was founded by Silvio Levi in 2019 for the purpose to contribute to research 
and development in the sector of Artistic Perfumery and as the natural evolution of the workshops held at 
Esxence. In 2019, the Study Centre published “Whispers about Artistic Perfumery”, a study of the online 
perception of Artistic Perfumery. Essencional launched its website www.essencional.com in 2020, to publish 
original content such as interviews with brands, noses and other leading figures and in-depth articles 
exploring issues of artistic perfumery. Essencional is assisted by an advisory board of Italian and international 
professionals. Since 2019, Essencional has partnered with Esxence in defining the agenda of events taking 
place during the exhibition. 
 
The press material of the participating brands is available at the following link: 
https://drive.google.com/drive/folders/1eXa__O0AcScPYpMm_onT_Vp8OSWATnyU?usp=drive_link 
 
A selection of images is available at the following link: 
https://drive.google.com/drive/folders/1ST0l2DWTpFBUhq9gQZaLEvo6cCv7MFeM?usp=drive_link 
 
 
 
 
 
#esxence2024 
www.esxence.com 
Facebook: Esxence – The Art Perfumery Event 
Instagram: @esxenceofficial 
Press registration:  

http://esxence.com/accredito-stampa/ 
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Antonella Nasini 
antonella.nasini@equipemilano.com 
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giuditta.amisano@equipemilano.com  
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